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21-22 MARCH 2026 - THE N.E.C. BIRMINGHAM
nationaloutdoorexpo.com #getoutside

“As a company that primarily operates B2B with our B2C offering purely online, it was a fantastic opportunity to meet
consumers in person, engage with them about our brands, and gather valuable feedback. We also made significant sales,
which helped offset some of the costs of attending! The show truly captured the strong sense of community that defines the
outdoor industry, and we felt that energy from start to finish.” — Terra Nova




WHAT IS THE NATIONAL
OUTDOOR EXPO?

The National Outdoor Expo is a consumer exhibition
for those who love getting outdoors. The expo attracts
enthusiasts across a range of recreational activities,
whether they are avid participants or with a keen
iInterest to access new activities.

The event has a focus on Walking & Hiking, Running,
Climbing, Camping & Eating Outdoors, Active
Adventure & Travel Experiences, Watersports,
Bushcraft/Survival and much more...

The National Outdoor Expo provides the perfect r
environment for visitors to meet their trusted br
discover new ones and enjoy an inspired, shop
experience at the beginning of the outdoor seas
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A FOCUS ON COMMUNITY

a focus on community and not just an event, the
ivers an inclusive and inspiring two days and

 is something for everyone. Packed full of different
have a go' activities there's no shortage of fun things to
entertain visitors and encourage dwell time.

Having fantastic speakers take the stage gives visitors
the opportunity to hear from their heroes and even meet
them in person.
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80 % of-visitors

e T Came with their family or friends




WHY YOU CAN'T MISS T

EVENT!

The National Outdoor Expo is the only mass .

CO

nsumer exhibition in the UK to represent «

Industry and with D2C more important than eve
brands - this is your opportunity to;

s

Launch new products

Sell direct

Engage and influence new audiences
Nurture existing audiences

Create lasting relationships converting to higher ’--
retention

Collect consumer reactions and data

Network with industry peers
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Click here to watch the highlights video



https://www.youtube.com/watch?v=XiKWFwCy8Tk&t=1s
https://www.youtube.com/watch?v=XiKWFwCy8Tk&t=1s

VISITORS

Statistics from 2025 event:

Average spend per visitor: £306
Average dwell time: 4.7 hours

88% are active outdoors at least once a week
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Gender

B Female
aMale

@ Prefer not to say

Age
16-17 18-24  25-34 35-44 45-54 55-64 65+ Prefer
not to
say
How often do you partake in outdoor
activities?
Less than once per Once per week 2 -4 times per 4+ times per week

week week



VISITOR DEMOGRAPHICS

Regular Participants
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Appetite to Do More
(New to the market)
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2025 CYCLING VISITOR INSIGHT

Percent of people buy a bike once a
year or more

Areas of interest

Other

Road
Recreational
Mountain biking
Gravel

Family Cycling
eBike

CX

Commuting
BMX

0% 5% 10% 15% 20% 25%

How much would you spend on accessories per
How much would you spend on a bike (£)? year (£)?

35% 40%

25% 0

30% 35%
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5% . 5%
0% 0%

0-500 500 - 1000 1000 - 1500 1500 - 3000 3000+ 0-100 100 - 250 250 - 500 500+
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An extensive marketing and PR campaign included :“ ,

promotion through social media, online digital
display, regional and national newspapers,
specialist and lifestyle publications

OTS in excess of 4.7 million
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groups &
Personal email invitations and regular newslé '

grown and opt-in) with average 34% open r rate

Website saw over 148,000 unique visitors over =
the year |

Followers: Facebook 8.5k+ Instagram 11k+
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AMBASSADORS 53 ¥ ’ 3
& PARTNERS = *

We have 100’'s of ambassadors who reflect the values of . -
The National Outdoor Expo and help promote the event to

their communities and social media followers.

We work with leading industry partners to help bring you
the UK's best outdoor exhibition
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IMAGE GALLERY
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https://nationaloutdoorexpo.com/2025-gallery
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STAND PACKAGES
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SPACE ONLY MU ST

Design and build your own stand space -
within the exhibition. We can recommend .
contractors to help if you need it.

£352 + vat per square met‘e" S

SHELL SCHEMES

We build the stand for you, provi"J
carpet, back walls, name fascia C ,
lighting. You provide the rest. Fufnlture ‘
packages are available. |

-4

£363 + vat per square metre

Both include e ——

Brand profile, logo and profile on the website and in the digital show .

guide. Announcement on social media and a discounted ticket

code for your guests (subject to availability and time of booking)



GET INVOLVED
SPONSORSHIP

There's a range of packages to suit all budgets.

Headline sponsor — integrated branding. ‘The National Outdoor Expo
brought to you with XXX'. Included in all aspects of the marketing campaign.
Full package and price on application

Outdoor stage sponsor — logo on the Outdoor Stage in prime location.
Opportunity to have an advert/content on the screens in the break
Cost = Exclusive £30,000 + VAT, or £10,000 + VAT co-sponsor (1/3)

Woodland Café - full branding at the Woodland Café at the centre of the
show
Cost = £20,000 + VAT

Feature sponsor — sponsor and run an interactive feature at the show.
Cost = Price on application

Hanging banner - have your brand hanging from the ceiling for all visitors
to see, great for brand awareness and highlighting your stand location.
Cost = Price on application

VIP bag sponsor — put your brand directly into the hands of our show
speakers and ambassadors who are key influencers in the outdoor
community.

Cost = £5,000 + VAT

Exhibitor trade drinks —
Cost = £5-000+VAT(SOLD)

YAH boards sponsor - Place your logo on the printed "You are Here'
Floorplan Boards which are positioned in four locations across the hall.
Cost = £3,500 + VAT




REACH OUR AUDIENCE
We provide our partners with a variety of TOTAL R EAC H

opportunities to reach our extensive digital audience.
Across all platforms over a 12 month period

(social media/newsletter/website/YouTube)

Newsletter e-shot and social story: £1,500 .
Email

Exclusive newsletter e-shot and social story: £2,500 —_,-—a-h

Competition giveaways: £2,000 36,000+ send list

39% avg open rate
Article on the National Outdoor Expo website: £250

4% click to open rate

‘ Followers

21,000+ followers
32,000 avg monthly reach

Rotating Banner Ad - run of site, top of page (4-month duration max of 4): £2,000
Digital Show Guide Sponsorship (exclusive sponsorship, max of 1): £5,000
Floorplan Sponsorship (digital & print) (exclusive sponsorship, max o

Ticket Portal Sponsorship: £5,000

Ticket Sponsors

Website

20,000+ avg monthly web users




" CONTACT THE TEAM

DAN LEYLAND KRISTIAN PELLING
EVENT DIRECTOR ACCOUNT MANAGER

@ Dan.leyland@raccoonmediagroup.com

% T: +44(0) 7847 487595
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Follow us on
social media

m @nationaloutdoorexpo
@nationaloutdoorexpo

ﬁ @nationaloutdoorexpo

#GETOUTSIDE

@ nationaloutdoorexpo.com
@ info@nationaloutdoorexpo.com
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